Infecting academic conferences: brands linked to ill health
Empirical evidence shows the links between sweetened soft drinks 1,2 or fast food 3 and chronic illness such as obesity and diabetes. However, as a researcher investigating the causes of obesity, I have become disappointed at the presence of brands of unhealthy products at major conferences relating to obesity, physical activity, and nutrition. It is time for academics and professionals to take a stand against these global companies, whose products have been linked with ill health, and for conference organisers to refrain from these conflicting and confusing partnerships. There is no place for brands of unhealthy consumption at health, physical activity, or nutrition conferences, and organising committees of such events should select sponsors that do not confl ict with empirical evidence that might well be disseminated at the conference or in the journals they are aligned with.
